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Indy’s Fastest Businesswoman mH-snm Executive

Latina race car driver Milka Duno doesn’t just drive cars. She drives a brand and a

business, too 5,926 people like Hispanic Executive.

Photos by Sheila Barabad

Milka Duno prefers the road less traveled. Unlike most people, however, she doesn't walk the
road. She zips around it at more than 200 miles per hour. “I've always had a passion for big challenges,”
says Duno, one of only a few female race car drivers in lhe United States. E\'eryﬂung that is difficult I
ke to do because that’s when you feel the most satisfz hen you d many

people can do.”

Originally from Caracas, Venezuela, Duno has done lots of things that not too many people can do. In
2004, for instance, she won the Rolex Series Miami Grand Prix, becoming the first woman in history to
win @ major international race in the United States. Three years later, in 2007, she earned the
highest-ever finish—second place—by a female driver in the 51-year history of the 24 Hours of Daytona,
a24-hour endurance race held annually at Daytona International Speedvay in Daylnna Beach, Florida. OFFICIAL MEDIA PARTNERS
‘That same year she became the first-ever to compete in the Indi

qualifying 20th out of 33 cars at an average speed of 219.23 miles per hour.

Now, with eight professional race wins behind her, Dunois driving toward another major first:

in 2013, she racing ing, becoming the first Hispanic woman '
in the United States to compete in stock car racing on a national level. Now, she wants to be the first

Hispanic woman to compete in NASCAR, the pinnacle of stock-car-racing success

“Iam the first and only Hispani to qualify for in the now 101-year hi the
Indy 500, says Duno, who lives in Miami. “ can't tell you how many Hispanic people all over the

world—in Latin America, Mexico, and the United States—were waiting for me to qualify. I didn't realize HAC R
it was s0 important o them, but when I saw them supporting me, I flt extra motivation to qualiy.

When I did, many ‘had parti It was a really, really special moment, and I want

to [experience it] again in NASCAR."

Because her racing career has been so remarkable, one might assume that Duno has spent her entire life @ Uchc
salivating over broken speed limits. In reality, however, she didn't discover motorsports until she was 26 'WORKS FOR YOU.
years old. She had recently purchased a new car—a Porsche—and a friend invited her to participate ina

Porsche Driving Clinic in Venezuela, during which she got her firsttaste of high-speed driving. She liked

it s0 much that she traveled soon after to the United States to enroll in racing school. A year later she

won her first race.

“It’s funny,” Duno says. “Nis i of drivers have ing about becoming a race car
driver stnce they were  chd. 1 dreart o becoering an englneer

In faet, Duno was a naval engineer before she was a race car driver—proof that she's addicted not
only to physical challenges, but also mental ones.

“To build ships s one of the most diffcult engincering careers because you have to combine lectica,

1 ” says Duno,
naval architectu ritime busi and ine biology—three of which
she earned si i i ip in Spain,
amodel. “My in engineering has been a me in my racing career. It's how
1 grew so fast so quickly; in just three years I was driving many different cars, winning many
different races, and breaking many different records.” WHO'S HELPING
. _ YOU BUILD
; im0 conquer thetrack. I however, YOUR FINANCIAL
that has helped aq port, which be not only . but also ETORES

entrepreneurs.

“It’s a tough sport because you
need many things,” Duno says. Drivers,
for instance, need not only a car, but
also a team of experts to maintain it,
including engineers, mechanics, tire
specialists, and engine specialists, all of
‘who must work-like employees in a
business—to excoute the same strategy
in pursuit of the same goal: winning
the race. “Asa driver, you are the
leader in the group. You have to make
everybody feel that you can win the
eer

Northwestern
Mutual’

i the most i all: i court and
represent ik iy yi ient. “You need support r s to help you
raise ip,” ins. “Because wi ip, you can't race.”

In that way, a driver isn't just a competitor, but also a brand. And because every win makes the brand
stronger and more valuable, Duno goes to great lengths—literally—to succeed.

“You have to race sometimes for two hours in very hot conditions,” remarks Duno, who says drivers
must endure intense physical and mental training in order to condition their minds and bodies for the
experence of bain nsde  metl b for hours t e travelin t Hgh speeds while ting o

maintain control of their vehicle and jockey for positi cars. I
runalot, or bicycle—all in difficult conditions. When I run, for instance, I do it when it's 100 degrees
outside. Everything I do s in extreme situations because it helps you train your mind for when you are
in your car.”

Duno gets her mental agility from her father, a salesman, and her mother, a lawyer, who helped support
her family with two jobs while she went to law school. “I grew up seeing how hard my parents worked
for my brothers and me to have everything we needed,” Duno says. “I followed their example, competing
towin in every activity and looking for progress in every aspect of my lfe.”

The work ethic that she inherited from her parents has helped Duno transgress both gender and
racial barriers during her 12-year professional racing carcer. When she's not working, therefore, she's
sharing her passion for competition and education via her Milka Way Foundation, which promotes
educational achievement to children around the world.

“Education is the most powerful tool you can have in your life,” Duno concludes. “It gives you the

opportunity to have a better future, to get the career you want, and to help your family, your
community, and the place that you are living. It gives you confidence. It gives you everything.”
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